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Abstract 

The aim of the research of the current dissertation is to describe the trends of 

Mediterranean Tourism policy and specify the socioeconomic impacts on 

Mediterranean countries after the outbreak of the Arab spring, focusing on the case of 

Tunisia where the Arab Spring‟s movement had started.  

Examining the impacts in the economy of the country, mainly in  society and also the 

potential for facing youth unemployment which is the most painful issue for the 

economies, especially in the MENA region.  

In the first chapters, there will be an attempt to present some useful information 

around Tourism and give the background situation before the Arab Spring regarding 

tourism policy in the Mediterranean region.  

In the following chapters, there will be an effort of mapping the situation of Tourism 

in South Eastern Mediterranean countries (not only EU countries), before and after 

the Arab Spring and its repercussions to the countries. (Loss of Tourism, reduction of 

arrivals, fear of Jihadist attacks, insecurity, trends).  

To conclude, there are some considerations regarding Tourism policy activating 

institutional tools as well as some proposals for restoring the familiarization of the 

Westerns with the South East Mediterranean, as a preferable exotic tourist destination. 

 

Key words: Mediterranean countries, Tourism, Tourism‟s indicators, Arab Spring, 

socioeconomic impacts, security, Tunisia, Tourism perspective. 
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Introduction 

During the years, the constant mobility of people for tourism purposes makes Tourism 

a driving force in the field of economic development globally, contributing to the 

GDP growth of a country but also bringing highly important consequences in a 

population‟ welfare level. 

In this work we refer to the Mediterranean countries, broadly known as the countries 

bordered by the Mediterranean Sea and bounded by three different continents: 

Europe, Africa and Asia.  More specifically, Mediterranean countries are considered 

to be those bordering the Mediterranean, which starts from Gibraltar and extends to 

the Aegean Sea (Pierret, 2012).  

On the European side, the countries are: Spain, South France, Italy, Malta, Greece, 

Slovenia, Croatia, Bosnia-Herzegovina, Montenegro, Albania and Cyprus. On the 

Asian side, the countries bordering the Mediterranean are Turkey, Syria, Lebanon, 

Israel and Palestine. Last, from the African continent, the countries are Morocco, 

Algeria, Tunisia, Libya and Egypt. 

 

In the question what is the Mediterranean? The answer comes from F. Braudel: 

“Mediterranean is a thousand things at once. Not one landscape, but landscapes 

without number. Not one sea, but a succession of seas. Not one civilization, but a 

number of civilizations, superimposed one on top of the other. To travel in the 

Mediterranean region is to find the Roman world in Lebanon, prehistory in Sardinia, 

Greek cities in Sicily, the Arab presences in Spain and Turkish Islam in 

Yugoslavia”(Braudel,1985,p.4).   

The Mediterranean region comprises four major groups of countries, classified on a 

socioeconomic basis, development and political stability (Apostolopoulos et al. 2001, 

p.4). [In order to facilitate the reader, these four (4) groups are depicted in the table 

below (p.5)]. 

In this concrete field, we are going to examine not only applied Tourism Policy but 

also the socioeconomic impacts in the Mediterranean countries especially after the 

Arab Spring, taking into consideration the most important challenges that 

Mediterranean basin faces. 

Since January 2011when the whole Mediterranean region lives in upheaval, involved 

in civil wars like the cases of Libya and Syria, resource securitization (by France an 
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UK in Libya), continued protests and concerns about human rights (Tunisia, Egypt), 

economic turmoil and debt crises (declining income in Israel, Greece, Spain), 

treatment of minorities by Islamist party majorities (Egypt, Palestine), (Bauer  and 

Bauer, 2017, pp.9-10), as well as extreme Islamist attacks and terrorism phenomena 

creating insecure circumstances  for the population but also for all the Mediterranean  

region.  

i) Classification of Mediterranean Countries 

Source: Apostolopoulos et al. 2001, p.4 

(The table is based on the classification concept of the book) 

 

1
st
 Group  2

nd
 Group  3

rd
 Group 4

th
 Group 

-Socioeconomically 

advanced  

-political stable 

democracies 

(mainly European 

countries) 

-diverse types of 

political regimes 

(authoritarian) 

-serious structural 

socioeconomic 

problems  

-religious 

problems/ethnic 

tensions 

-rich natural 

resources 

-western 

orientation 

-budget deficits 

-rising external 

debt 

Socioeconomic 

polarization 

Adriatic coast of the 

Balkans  

(includes also new 

established states) 

France Algeria  

The unique 

case of Turkey 

Republic of Albania 

Greece Egypt Bosnia-Herzegovina 

Italy Lebanon Croatia 

Spain Libya Slovenia 

Cyprus 

Malta        
Israel 

Former 

colonies or 

newly 

established 

states 

Morocco FYROM 

Syria Serbia 

Tunisia Montenegro  
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Methodology 

 

 

The research method applied in the present dissertation is analysis of recorded 

material mainly based on a combination of primary and secondary sources. No field 

work or interviewing was conducted. 

More specifically, the main sources for the comprehensive examination of the issue 

and the successful completion of this work were: books that are purely focused on 

Mediterranean tourism with tourist and economic content, papers and updated 

scientific articles regarding the problematization about Mediterranean Tourism and 

the Mediterranean basin as a  whole after the Arab Spring,  published by distinguished 

writers of the scientific community, researches published by global economic 

organizations, references from the Greek Ministry of Tourism and other public 

organizations as well as governmental documents derived from the Permanent Greek 

Delegation in the European Union.(Brussels) or European Union‟s documents. 

 

1 SPEAKING ABOUT TOURISM POLICY  

 

In general, in the global tourism market a destination is mainly associated with a 

unique tourist product (eg. the sea) or exclusively with a specific type of tourism (ex. 

alternative tourism). Regarding Mediterranean countries, their main features are 

focused on the so-called 3s (sea, sun, sand), (Bramwell, 2004, p.18.), their seaside 

wealth and their cultural heritage with a high degree of seasonality, especially during 

the summer season. Also, researchers have presented innumerable different 

segmentations based on socioeconomic, psychographic and other factors (Valene, 

Smith, 1995, p. 21). 

 

During the years, Mediterranean tourism is changing and policy-makers need to ease 

policies (Lanquar, 2013, ii) that restrict travel and mobility in general, because in this 

way foreign direct investment in tourism is discouraged and limit even SMCs‟ 

integration with Europe and the rest of the world. It could be claimed that the vision 

of the Mediterranean market must go beyond the intercontinental alone, particularly 

the European outbound market, and take into account domestic and interregional 
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(international, mainly Arab and emerging countries) tourism, which has very 

promising prospects (ibid). 

On the one hand, a strong development tool for a country‟s economy could be a) an 

investment policy in tourism infrastructure and on the other hand such a policy goes 

without saying with b) the appropriate democratic process in the southern rim of the 

Mediterranean which could even bring a high potential of a strong Euromediterranean 

partnership among different states of the basin. 

But what makes Mediterranean Sea a highly challenging field for applying Tourism 

Policy in European and non-European Mediterranean countries for attracting people 

from all over the world? Ιn order to deal with this question we have to bear in mind 

that the diversification of the tourist product is the major challenge for the 

Mediterranean countries as these countries have similar tourist advantages and often 

try to compete with each other by showing a differentiated image or by strongly 

promoting their (particular) local characteristics.  

1.1 Tourism useful terms and classifications 

For reasons of brevity in the framework of the present master thesis, we will use the 

definition of Tourism as an economic and social phenomenon given by the World 

Tourism Organization (UNWTO) and defines Tourism as the activities of persons 

travelling to and staying in places outside their usual environment for not more than 

one consecutive year for leisure, business and other purposes not related to the 

exercise of an activity remunerated from within the place visited.  

Tourism also includes the sum total of industries such as the construction and 

infrastructures, transportation, accommodation, food and beverage services, recreation 

and entertainment, travel agencies or tour operators and a large number of handicrafts 

activities, culture and heritage (Lanquar, 2011,p.9). 

Modern tourism is closely linked to development and encompasses growing number 

 of new destinations so these different dynamics made Tourism a key driver for 

socioeconomic progress. 

In a more conceptual and contemporary term we should refer also the definition of 

“Sustainable Tourism” that is be defined as: “Tourism that takes full account of its 
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current and future economic, social and environmental impacts, addressing the needs 

of visitors, the industry, the environment and host communities”1. 

Today, the United Nations World Tourism Organization (UNWTO) in its vision 

statement has predicted global annual tourism expenditure to hit US$ 2 trillion (i.e., 

US$ 5 billion per day) and the number of foreign tourists to reach 1.5 billion by 2020 

(Alsarayreh et. al. 2010). 

To examine a tourism analysis we need some additional components such as the 

tourism characteristics activities that produce tourism characteristic products. 

The Tourism Industry represents the grouping of those establishments whose main 

activity is the same tourism characteristic activity (OECD, 2016, p.13).  

For a further clarification, it would be useful to consult the table below. 

Table 1.1. 

Tourism characteristics: Products &  Activities  

Source: OECD Report, Tourism Trends and Policies (2016) 

 

  

Through the years tourism had experienced deepening  diversification
2
 to become one 

of the fastest growing economic sectors in the world. This growth goes hand in hand 

with an  increasing diversification and competition among different destinations and 

the spread of tourism in industrialized and developed states has produced  economic 

and employment benefits in many related sectors including construction to  agriculture 

or telecommunication3
.  

Speaking about diversification of tourism we should take in consideration that there 

are different types of tourism including forms of alternative tourism as a new trend of 

                                           
1 http://www2.unwto.org/content/about-us-5. 
2 http://www2.unwto.org/content/why-tourism. 
3 ibid.  

http://www2.unwto.org/content/why-tourism
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tourism which attract tourists with special interests and it is appropriate to include a 

brief description such as the following: 

i. Wellness tourism is associated with visits to tourist sites for the treatment of 

various diseases (eg. treatment of anxiety, psychotherapy, physiotherapy, 

relaxation, nutrition, beauty, etc.), as well as relaxation and rejuvenation of the 

body and soul. (Linardatou, 2008, pp. 13-16).  

ii. A similar type is Health tourism, considered as “the organized travel outside 

one‟s local environment for the maintenance, enhancement or restoration of an 

individual‟s wellbeing in mind and body”. A subset of this is medical tourism, 

which is “the organized travel outside one‟s natural healthcare jurisdiction for the 

enhancement or restoration of the individual‟s health through medical intervention 

(Carrera & Bridges, 2006, p. 447). 

iii. Conference Tourism is directly linked to the organization and participation in 

conferences, seminars and exhibitions. In recent years, conference tourism has 

grown rapidly and is an important part of the tourism market at an international 

level. 

iv. Sports tourism includes all forms of active and passive participation in sporting 

events. Participation can be random or even organized; can be done for business 

purposes or for other reasons. It is divided into two categories: 

a) Active participation in sports events or competitions such as golf, tennis, 

football, basketball, rowing, etc. b)Watching European and world cups and 

championships, the Olympic Games and major international tournaments (ibid). 

v. Ecotourism - a form of tourism that has been developed using environmental 

resources: mountains, lakes, lagoons, valleys, caves, rich flora and fauna. To sum 

up, there are areas of high geological interest (Linardatou, 2008, pp. 13-16).  

vi. Cultural Tourism is referred to an ideal form of tourism for those who wish to 

discover and learn about the culture and culture of different regions, take active 

part in seminars and workshops, as well as knowledge of traditional art - painting, 

photography, pottery, sculptures, frescoes, Musical instruments, etc (ibid). 

vii. Exhibition Tourism is usually considered as part of business tourism (M. Law, 

1987, pp. 85-95) related to large scale exhibitions of products or services. 

Through the years has received an increasing attention. In this context, is 

important to refer that the Mediterranean International Tourism Exhibition 

http://www.tandfonline.com/author/Carrera%2C+Percivil+M
http://www.tandfonline.com/author/Bridges%2C+John+FP
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(MITE)4 is one of the most promising mega events in the tourism industry taking 

place in Greece. Exhibitors, buyers and visitors who are interested in the global 

tourism trade take part and also the exhibition is used as a platform to meet and 

negotiate with new customers. The exhibitors are categorized into different sectors 

of the tourism industry.  

viii. Religious tourism, is a type of tourism exclusively or strongly motivated for 

religious reasons. Religious tourism can be differentiated into various forms. The 

short-term religious tourism is distinguished by excursions to nearby pilgrimage 

centers or religious conferences. The long-term describes visits of several days or 

weeks to national and international pilgrimage sites or conferences (Rinschede, 

1992, pp. 51).  Organizational forms of religious tourism can be distinguished by 

definitive characteristics such as number of participants, choice of transport, 

seasonal travel, and social structure. 

The significance of cultural and religious values is becoming more apparent in this 

century than previously, given the fact of the Arab spring wave and the on-going 

Syrian war.  

All these spectacular development of new forms of tourism and services seems to 

need a re-examination of the “homogenous brand identity of the Mediterranean” 

(Lanquar, 2013, p.5.). 

1.2 Preconditions and variables in tourism development: Mediterranean examples 

In a constantly changing environment, taking into consideration the current 

geopolitical situation in the Mediterranean, starting from the Arab Spring and the 

political changes in the regimes mainly in countries of North Africa, the on-going war 

in Syria as well as the huge wave of refugees and the struggle of European and non- 

European Institutions or NGOs to manage the refugee crisis, it is considered as 

necessary to present the most significant factors that influence the tourist product. 

World tourism is increasingly affected by forces and events in its external 

environment, so that even small-scale crises may have a “considerable impact” on a 

destination (Alvarez, and Campo, 2014, p. 70). 

As a result Tourism is a highly vulnerable industry and is particularly sensitive to 

exogenous factors (Seddighi, Nuttall and Theocharous, 2001 p.1.). 

                                           
4 https://mite.gr/en/. 
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Ιn the socio-economic approach5 the disposable income is people‟s income at their 

disposal that can either consume (or save). Moreover, the Gross National Income 

(GNI) defined as the sum of value added by all producers who are residents in a 

nation, plus any product taxes (minus subsidies) not included in output, plus income 

received from abroad such as employee compensation and property income6
, can be 

considered a defining factor for Tourism potential. 

Transport network is also a variable influencing the mobility of people for tourism 

purpose. Also, the route frequency, the transit means or the distance of a tourist 

destination contributes to the demand of a tourist product. The general price level of a 

country-destination and the cost of living is also an important criterion for the tourist 

movement. It goes without saying that tourist infrastructures and the quality of 

services play a significant role for a destination in order to become desirable. 

Political stability is one of the crucial factors acting as a barometer for tourism 

demand. In general, a successful tourism industry needs political stability, peace, 

security and the potential of intercultural dialogue between groups of people without 

mental or physical restrictions (Al-Hamarneh, 2005, p. 30). 

The lack of stability, meaning the political instability may cause disastrous effects for 

international tourist arrivals, as was evidenced by the events of 2011 in North Africa 

and Middle East (Lanquar, 2013, p.10). The extent and magnitude of political 

instability are determinant factors for the image of destinations in tourist countries and 

the perceived stability and safety of a particular destination in the eyes of prospective 

holidaymakers (Seddighi, Nuttall and Theocharous, 2001, p.183). 

 

Table 1.2.1 

Source: Seddighi, H. R., Nuttall, M. W. and Theocharous, A. L. (2001 

 

 

 

                                           
5 Hellenic Chamber of Hotels, http://www.grhotels.gr/EN/Pages/default.aspx.  
6 http://www.investopedia.com/terms/g/gross-national-income-gni.asp. 

http://www.investopedia.com/terms/v/valueadded.asp
http://www.grhotels.gr/EN/Pages/default.aspx
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Nevertheless, each type of political instability is considered to have different  impact 

from other type (ibid, p.9).  On the way of solving negative impacts, intercultural 

dialogue is considered as the only way to prevent negative and violent developments 

from tourism (Al-Hamarneh, 2005, p. 32). 

To go a step further, for a country facing strong political changes like the civil 

upheavals during the Arab Spring in the NA region and also the relative variable of 

international evolutions or interactive conflicts between states like the paradigm of 

the Greek-Turkish dispute (as well as Cyprus issue), may threaten not only a tourism 

destination, already suffering from internal problems but also hurt neighboring 

countries that rely upon tourism to contribute to their economies (Clements,1998,p. 

283).  

The image is also an essential component within the process of choosing a holiday 

destination among different tourist destinations. At the same time, it influences the 

tourist‟s decisional process. (Albu, 2016, p.4).  

 A well-known case is Israel, bringing a “bad image” because of the Palestine issue or 

the conflict of the recent past with Turkey (Mavi Marmara, 2010). Israel has 

problematic public image that affects both its tourism industry and its standing in 

terms of international relations (Avraham, 2009).  

When consumers experience the so-called feeling of “animosity” (ibid, p.72) towards 

a particular country because of past or current events, they refuse to buy products of 

this place or visit it. Furthermore, data obtained before the occurrence of the event 

show that for countries with a bad image, the country image is composed mainly of 

feelings and emotions (affective image) which have a strong and significant 

relationship with the overall country image (ibid).  

Another crucial factor which should be mentioned is also economic interests, 

relations or geopolitics among different states (Mediterranean).  

It is quite interesting to see how these factors can influence or shape tourism policy of 

the countries. Let‟s see the example between Israel & Greece, in 2010 when Tel Aviv 

was looking at gas fields in the Eastern Mediterranean. The "Leviathan" natural gas 

field in the maritime area between Cyprus and Israel was much larger than the “Tamar 

Peninsula”, discovered in 2009 south of Lebanese territorial waters which constituted 

a controversial zone between Lebanon, Israel and later expanded into the waters of 

Cyprus.  The position of Greece played a significant role as Israel proposed to the 
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Greek government to act as a hub for the transport of natural gas in Europe. Back 

then, the extraction of natural gas was launched in 2011 (Karagiorgi, 2011, p.3). 

As a result, Greece from its part, asked for financial support from Israel through the 

influx of Israeli tourists, and 250,000 Israeli tourists visited Greece this year, or 

200% more than in the previous year. Israel back then, was committed to doubling 

the number of tourists each year (ibid). 

Another special factor is the sense of security. “Security is ubiquitous to describe 

military, economic, ecological, and humanitarian issues involving individuals, 

societies, and states” (Bauer, 2017, p.2). It encompasses threats, vulnerabilities, and 

risks related to national, regional, international, and global dimensions. 

 In particular, the vulnerability of a country facing a terrorist attack like the recent 

case of France (Paris, 2015) is definitely a deterrent for tourists. What happened was a 

worry about the impact on sentiment affecting consumer spending and corporate 

investments (Cambridge Risk Analysis, 2016, pp. 1–11). The so-called „fear factor‟ 

that dampen confidence and decrease spending. Secondly, the markets immediately 

were concerned about how the attacks might affect the Tourism and leisure sectors 

over the medium term
7
. Such localized shocks made French the economy suffer- both 

supply and demand side (shocks)-as a result of the attack (ibid). 

Paris, was and still remains a top destination for millions of global travelers, 

approximately 85 million visitors a year and these terrorist phenomena have serious 

negative consequences on market confidence. According to a Risk Analysis held by 

the University of Cambridge (ibid, p.8) about a loss of $12.5 billion for the French 

economy and a loss about $21.8 billion to the global economy was estimated in total. 

More specifically, Tourism for France accounts for 7 percent of the country‟s GNP, 

(Gross National Product), with the City of Paris and the Île-de-France region, being 

the most important economic centre of activity in France, accounting for 30 percent of 

the French GDP (Gross Domestic Product). Following a wave of further terrorist 

attacks, 2016 has been a year of severe economic losses for the country. Paris has 

seen a €750 million loss in tourism (ibid, p.8) revenue over the last year, according 

to the Paris region tourist board. 

Another case we cannot disregard are the recent extreme Islamist attacks 

(2015&2017) in places like Palmira in Syria. Where ISIS destroyed the Tetra Pylon 

                                           

 

https://twitter.com/hashtag/ISIS?src=hash
https://twitter.com/hashtag/Tetrapylon?src=hash
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and part of the Roman Theater8
, one of the most magnificent ancient monuments of 

cultural heritage since the Phoenicians protected by UNESCO.  

An important historical site, well preserved through the years, a symbolic monument 

but also a famous sight-seeing for tourists was ruined and that as a fact itself,  is a 

wound for a whole nation at a cultural, social and certainly economic level. 

At the same time, all the factors mentioned so far, inevitably  bring to our  mind that 

specific conflicts or negative events such as terrorism or acts of war maybe magnified 

through the media thereby giving meaning and interpretation to the incident (Alvarez, 

and Campo,2014,p.71) ,affecting consumer‟s and tourists psychology. In particular, 

in a more psychological approach, consumers tend to take into account lifestyle 

motivation
9 

choosing brand names or famous tourist destinations that can give them 

prestige and status. 

Additional factors can be the education or the cultural level of the population 

travelling. Particularly, the cultural background is estimated that plays a significant 

role in the determination of the perceptions of travel agents regarding the level of 

instability at selected Mediterranean destinations (Seddighi, Nuttall and Theocharous, 

2001, p.18). 

Last but not at least, the adjustment to climate change is a factor which strongly 

influence the development of the tourism sector (Lanquar, 2013, p.5). 

To sum up, the various factors influencing tourism demand as well as contributing to 

tourism development through their appropriate exploitation can enhance innovative 

tourism services and products in order to act as a pole of attraction for tourists of a 

country and their safe stay. Therefore, a better understanding of factors that influences 

the image of a country and the effect of events and political incidents “on the views 

that individuals hold about the place” (Alvarez and Campo, 2014, p.76) is crucial for 

making better decision and adopt a well-formed strategy in crisis management. 

It is also important to understand the ways through which international incidents, 

media reports or other sources of information affect the country‟s image and whether 

this influence has temporary or no effect (ibid, p.72) for the state and its economy. As 

a result, an emerging or a lack of tourism development will benefit or hurt the country 

at both welfare and social level.  

                                           
8 http://edition.cnn.com/2017/01/20/middleeast/palmyra-isis-theater/index.html. 
9 Hellenic Chamber of Hotels, www.grhotels.gr/GR/xee/ITEP/DocLib2/.../01_Kef02.pdf. 
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2 DEFINING THE ECONOMIC CONTRIBUTION OF TRAVEL & 

TOURISM: RECEND TRENDS AND ESTIMATES  

Speaking about Tourism Policy in the Mediterranean area we should refer to the 

styles of tourism operating in the Mediterranean countries. Tourism in the 

Mediterranean is primarily oriented to recreation related to the sea but in this respect 

the tourism stereotype is no different than it is in several popular tourist sea-sides 

worldwide (Apostolopoulos et al. 2001, p.242).  

Travel and Tourism is an important economic activity in most Mediterranean 

countries and presents direct economic impacts as well as indirect ones.  

The UN Statistics Division quantifies only the direct contribution of Travel and 

Tourism but WTTC recognizes that Tourism‟s total contribution is much greater and 

aims to capture its indirect impacts trough its annual research (WTTC, 2017). 

The following table reflects briefly and precisely what we call direct and indirect 

impacts of Tourism in a country‟s economy: 

Table 2.1.1. 

Source: WTTC,Τravel & Tourism, Economic Impact 2017,p.2. 

 

i) The direct contribution of Travel and Tourism to GDP reflects the internal spending 

on Travel & Tourism meaning total spending within a particular country by residents 

or non-residents for business and leisure purposes (WTTC, 2017). 

As well as government “individual” spending – spending by government on Travel 

and Tourism services directly linked to visitors such as cultural (eg museums) or 

recreational (eg national parks). (ibid). 
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The direct contribution of Travel and Tourism to GDP is calculated from total internal 

spending by “netting out” the purchases made by the different tourism sector. 

ii) The indirect impacts known as “wider‟ impacts include the GDP and jobs 

supported by: 

 Travel & tourism investment spending-an important aspect of both current and 

future activity like investment activity such as the purchase of new aircraft and the 

construction of new hotels.  

 Government “collective” spending on Travel and Tourism activities in many 

different ways as it is made on behalf the „community‟- eg. Tourism marketing and 

promotion, aviation, administration, security services, resort area security services, 

sanitation services etc.  

 Domestic purchases of goods and services by the sector dealing directly with 

tourists – including for example purchases of food and cleaning services on behalf 

of hotels, fuels or catering services by the airlines, IT services by travel agents. 

(WTTC, 2016).  

Ιn the following tables, is important to see tourism‟s  contribution to a country's 

GDP but also to employment and investments. (Data 2015-2016). 

Τable 2.1.2. 

Mediterranean Countries‟ Rankings, 

 Relative contribution to GDP, 2015 

Source: WTTC, Travel & Tourism Economic Impact, Tunisia (2016) 
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Τable 2.1.3. 

Contribution to Employment, 2015 

 

Table 2.1.4. 

Contribution to Investments, 2015  

 

Table 2.1.5. 

Contribution to total exports, 2015 

 

 

 

 

 

 

 

 

 

 



22 
 

Table  2.1.6-2.1.8 

Mediterranean Countries‟ Rankings, 

Real Growth, 2016  

Source: WTTC, Travel & Tourism Economic Impact, Tunisia (2016) 

 

 

 

2.1   OECD‟S estimates  

According to OECD‟s latest report (2016) about Tourism Trends and Policies 

(OECD, 2016) addressed to tourism policy makers (ibid), three (3) are the most 

important key areas about the tourism sector and its economic impacts i. 
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Strengthening the strategic operating framework ii. Re- thinking existing political 

incentives and iii.Adopting modern regulatory approaches (Johal and Zon, 2015).  

More specifically, concerning the 1
st
 pillar actions like EU task force νn collaborative 

economy advocates, new tourism business model and SMEs in 2015, includes the 

impacts on the sharing economy and tourism promoting mainly a sustainable tourism 

model (see 1.1.).  

This model is focused on “reducing the carbon footprint of tourism”, resource 

conservation and social cohesion. This policy also includes the scope of the informal 

economy tracking undeclared transactions in tourism branch which typically are not 

captured by government rules and regulations and contribute to the efficiency of 

taxation. Highlighting the role of government in the marketplace is a further step of 

this policy.  

Continuing with the 2
nd

 pillar, “rethinking political and cultural incentives” 

includes measures for adopting a more transparent policy in decision –making process 

concerning tourism far from clientelist systems and lobbying. Moreover, giving 

bureaucratic incentives in the public services in the Tourism field mainly by 

encouraging civil servants to use new technologies and being more innovative in the 

applied policies.  

Finally, the issue of adopting “an end-use mindset” that is referred when the 

planning of a Tourism policy is pertinent and is designed in order to serve the 

governments themselves and not serve the consumer or the residents of a Tourist 

destination. Drafting a framework in order to satisfy the consumers but also the 

citizens and have equal benefits for all the participants and of course tourist operators 

or the stakeholders in the tourism market still remains the big deal.  

It is almost a rule that the concentration of tourist activity in very specific places or 

“key locations around cultural or physical attractions (archeological sites, fragile 

coastal areas, islands) is accompanied by the concentration of other activities as well” 

(Apostolopoulos et al. 2001, p.7) and especially in the case of cultural advantages, 

strong incentives should be integral part of Tourism Policy.  

The 3rd pillar, “Modernizing policy and regulatory approaches” is mainly related 

to the big obstacles in growth, in most countries deriving from regulatory frameworks. 

What exactly has to be done is about a change in governments‟ perspective and 

structure involved in the tourism industry. Employments standards, competition, 

defining taxable activity and local zoning matters. Moreover, the field of 



24 
 

transportation, accommodation, service and restaurants will necessarily involve 

officials at a ministerial level but also from other levels of government (local 

authorities),(OECD, 2016, p.114). OECD is in a favor of creating a taskforce 

consisted of relevant officials in order obtain a complete approach of a whole-of-

government perspective on the tourism field.  

In addition, in this part is included the waives and exemptions point, for new 

enterprises aiming at a win-win situation for new- entries in the tourism industry and 

the regulators in order to evaluate the type of rules that make sense, (OECD, 2016, 

p.115). 

Last but not at least,  transparency as already mentioned is proposed as the basic 

principle that should rule the entire framework around consultation process 

eliminating partialities for example for a particular stakeholder group or lobbying 

interest to the detriment of the broader public interest.  

3 THE MEDΙΤΕRRANEAN BEFORE THE ARAB SPRING: TOURISM „S 

USEFUL DATA BEFORE THE OUTBREAK 

 

During the last decade in the Mediterranean countries, tourism has followed an 

upward course but not without fluctuations mainly due to the political circumstances 

of the particular geographical area (Greek Tourism Organization, 2015, p.25). 

Αccording to a recent research (Lanquar, 2013,)  from 1990 to 2010, 11 countries of 

the southern and eastern Mediterranean including Algeria, Egypt, Israel, Jordan, 

Lebanon, Libya, Morocco, Palestine, Syria, Tunisia and Turkey recorded the highest 

growth rates of inbound world tourism. The economic performance of tourism in 

these countries was remarkable given the security risks, natural disasters, oil price 

hikes and the economic uncertainties of the region (ibid, p.4). 

More specifically, the tourist performance for Turkey has been on the rise in recent 

years after the 2006 downturn and there was a relative increase in arrivals to Euro-

zone destinations (Spain, Italy, Cyprus, and Malta) up to 2011. Croatia, Slovenia, and 

Morocco have been also on the rise in tourism (Greek Tourism Organization, 2015, 

p.25). 

Greece has broadly maintained its position among the main competing Mediterranean 

countries after Spain and Italy (Greek Tourism Organization, 2015, p.25). 

Nevertheless, Greece has suffered the pressure of the economic crisis on the one hand 
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and on the other hand the emergence of new and dynamic tourist destinations in the 

Mediterranean region such as Croatia, Bulgaria and Montenegro which have stood out 

because they are claiming a similar tourist product. Moreover, concerning the Greek 

tourism issue, other parameters like the relatively strong euro versus dollar exchange 

rate, the fall in oil prices, the slow recovery in traditional country sources, the 

prolonged economic crisis as already mentioned, require the Greek tourism industry 

to become more competitive (ibid). 

The most interesting case is the French Mediterranean, constituting 10 per cent (10%)  

of the Mediterranean coastline (Apostolopoulos et al. 2001, p.39)  which through the 

years developed three (3) different models of Tourism Development
10 

such as a) 

Provence-French Riviera with significant urbanization (Marseilles, Nice, Cannes), 

real estate high prices and a lot of residential b) the island of Corsica with a strong 

identity and a stronger resistance to tourism development but lately with an increasing 

range of alternative Tourism (hiking, climbing, trekking, motorcycling), c) Languedoc 

Roussillon with a proactive and spatial planning conducted by the French state, high 

flows of tourists and a model of integrated settlements. 

A very specific index or should we say a dependent variable related to tourist 

development is the arrivals of tourists. This index will be used primarily for the needs 

of the present work in this and the following chapter.  

 
 

Kokkari, Samos, Greece 

 

                                           
10  Based on the  Presentation of Corinne LESPINASSE TARABA, Deputy Manager Tourism Engineering and Development, 

2nd UNWTO Conference on Destination Management in the Mediterranean, Quality – The Key Driver for Success in the 
Mediterranean”, Budva, Montenegro, 22-24 June 2015. 
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A) Data before the Arab Spring:  

 

Table 3.1. 

International Tourist arrivals 

Source: UNTWO, Tourism Highlights, 2011 edition 

 

Table 3.2. 

International Tourism Receipts 

 

4 THE POST ARAB SPRING ERA:  IMPACTS OF THE ARAB SPRING ON 

TOURISM IN THE MEDITERRANEAN REGION, MAPPING THE 

CRISIS 

 

In 2011 the West was looking to the East because it seems that something unusual 

was happening: The Arab uprisings. The so-called Arab spring that started from 

Tunisia, quickly expanded to other countries of the Arab world such as Egypt and 

Libya and Morocco in a smaller scale.  



27 
 

The term Arab Spring includes all the unrests with revolutionary and rebellious nature 

that took place in countries of North Africa and Near East. Certainly, the 

mobilizations, the conditions and the incidents of the Arab uprisings were different 

from country to country but they had many things in common such as the anger of the 

youths, the unity of the people and the demand for economic inclusiveness, 

democracy, equality and human rights (Kiriakidis, Litsas, 2016). 

The countries of the  Mediterranean and certainly the MENA region were always 

considered as top tourism destinations for the westerners before the Arab uprisings 

and the rise of political Islam because they were offering to the tourist exotic 

landscapes, historical-archaeological trips, gastronomy and folklore. Unfortunately, 

during the last years most of the North-African countries became suitable grounds for 

extremist Islamic groups with many attacks against westerners and locals. Therefore, 

the Islamic attacks have led to a dramatic fall in tourism, particularly in parts of North 

Africa and this fact has a huge negative impact to their economies highly associated 

with the incomes of tourism. 

4.1 Mapping the crisis 

Αs it had been mentioned above, it is a fact that international tourist flows are affected 

in the short term by the cyclical changes in political, economic or natural conditions, 

but through the time the resilience of international tourism has been proved even to 

crises that disrupt the global economy or may cause radical changes in the political 

system of a country as well in its society. That was also the case with the beginning of 

the Arab Spring in the NA region, in 2011.  

To proceed, despite being one of the wealthiest regions in the world, thanks to its 

substantial oil reserves, Mediterranean countries located in Middle East but also in 

North Africa, have seen GDP growth slow again in the wake of the Arab Spring in 

2011, creating negative perceptions of the region11
. 

Protest awaking in Tunisia at first, had as a result the political turmoil, a number of 

destinations suffered in 2011, including also Egypt, Yemen, Syria and Libya.  Egypt 

is among the destinations expected to see continued negative growth during the 

                                           
11

  http://blog.euromonitor.com/2011/09/new-report-impact-of-the-arab-spring-on-travel-and-tourism-in-the-

middle-eastarticle-26-sep-2011.html 

http://www.euromonitor.com/passport-travel-and-tourism-middle-east-and-africa/passport-subscription
http://www.euromonitor.com/passport-travel-and-tourism-middle-east-and-africa/passport-subscription
http://www.euromonitor.com/travel-and-tourism-in-egypt/report
http://www.euromonitor.com/travel-and-tourism-in-egypt/report
http://www.euromonitor.com/travel-and-tourism-in-egypt/report
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forecast period, notably in inbound tourism spending, mainly associated to the decline 

in average prices across different categories12
. 

The war in Syria has created another issue for the neighboring Mediterranean 

countries Greece and Turkey, while simultaneously both of them tried to manage the 

refugee crisis. 

Nevertheless, political developments in recent years and the persistence of turbulence 

in North African countries such as Tunisia, Libya and Egypt, the Middle East (Syria, 

Israel) or the Black Sea (see the crisis in Ukraine) appear to have relatively temporary 

positive effects on Greek destinations (islands) which provide a relatively safer 

environment for the development of tourist activities (Greek Tourism Organization, 

2015, p.27). 

At the same time, similar fluctuations are also envisaged in the medium term but 

possible sparks in political, ethnic and religious conflict areas will not always favor 

specific Mediterranean destinations( like the Greek case). 

In general, the Arab uprisings had a significant impact economic activity in the area 

and one of the most immediate effects was “a sharp decline in Tourism” (Avraham, 

2015, p. 224) mainly in the MENA region. 

4.2 The Impact of the Arab Spring on Tourism  

The tourism sector is particularly sensitive to political instability as it was highlighted 

in a previous chapter. The Arab Spring is reported to have caused “damage” to the 

tourism industry in affected countries already, both in terms of visitors and 

investment. Some initial evidence indicates that:  

 During 2011, receipts from tourism decline in Egypt and Tunisia by up to 1 

percent of GDP.  

 According to Egypt‟s Tourism Minister, revenues from tourism February 2011 

were 80 percent below 2010 levels. In March, this number fell by 60 percent and in 

April by 35 percent. The latest available data point to an overall fall of 33 percent 

during January–March 2011. Tourism revenues fall by 25 percent for the whole of 

2011, although recent estimates by the Egyptian government indicate a gradual 

recovery in this sector.  

                                           
12 http://blog.euromonitor.com/2011/09/new-report-impact-of-the-arab-spring-on-travel-and-tourism-in-the-

middle-eastarticle-26-sep-2011.html 
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 According to Tunisian officials, tourism receipts to the end of April 2011 

dropped by 48 percent in comparison to 2010.  The estimates point to a fall of 51 

percent in income from tourism and 39 percent in the number of tourists during the 

first half of 2011.  

 The UN World Tourism Organization estimated that, during the first two 

months of 2011, international tourist arrivals to Tunisia decreased by 44 percent 

and receipts by 43 percent.  

Although estimates are not yet available for Syria, the tourism industry, which 

accounts for 12 percent of employment and GDP, is being greatly damaged by the 

current levels of instability. (O‟Sullivan, Rey and Mendez, p.20). 

B) Data: a chronological display 

Table 4.2.1. 

Development of tourist arrivals in the Mediterranean countries 2008-2014 

Source: Greek Tourism Organization, Τrends in tourist movement 2008-2015 (p. 24)-Data derived from UNWTO (World 
Tourism Barometer, Vol 13, June 2015/ Tourism Highlights, 2015 edition) 

 
(*) TF= arrivals of tourists at the border 

TCE = arrivals at collective accommodations 

VF= arrivals of visitors at the border 

(**) up to 2009 includes also Montenegro 

 

It is very important to note that many European Mediterranean countries, Turkey as 

well have been "positively" affected in the tourism sector since the Arab Spring, and 

it is also remarkable that Morocco is the only NA country which still as a popular 

exotic destination, continued to restrain its tourist movement and even to present an 

increase after Arab‟ Spring outbreak. The real picture claims that after “the start of the 
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Arab spring, contrary to some predictions, the entire Mediterranean region (Northern 

and Southern rims) did not lose its significant share in the world tourism market. 

However, the SEMC suffered losses in 2011, which were reversed, to some extent, in 

2012(except Lebanon, Syria and Egypt).In the case of the SEMC, Europe is the main 

originating region of incoming tourism (UNWTO 2009). Tourist arrivals from new 

emerging markets such as Russia, India or China are still small but are growing. Only 

Turkey and Egypt attract a substantial number of Russian tourists” (Lanquar, 2015 

p.111). 

Table 4.2.2. 

International Tourist arrivals 

Source: UNTWO, Tourism Highlights, 2017 edition 

 

 

 

Table 4.2.3. 

International Tourism Receipts 
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Τable 4.2.4 

Arrivals of foreign tourists in Mediterranean hotels:  mill. Tourists/shares of Eur. Mediterranean countries  

Source: National Bank of Greece 

Directorate of Economic Analysis, Small and Medium Enterprises: Conjunction research (August 2017), p.11. 

 

Italy, Spain, Portugal, France, Greece 

5 CASE STUDY TUNISIΑ- THE INITIAL CASE OF THE ΑRAB SPRING: 

ECONOMY, TOURISM & SOCIETY 

5.1 The background  

 

Tunisia in 2011 was the place where the Arab uprisings began and the site of the 

greatest progress toward democracy (Kiriakidis, Litsas, 2016). 

To be more concrete, the Arab Spring uprisings began in Tunisia in December 2010 

as a wave of political upheaval and expanded throughout North Africa and Middle 

East. In Tunisia and Libya leaders were ousted, in Syria a civil war started, in 

Morocco, Algeria and Lebanon the government adopted reforms and a variety of 

measures as a result of the protests. 

Three years later, in 2014, Tunisia was marked by a new stage in the democratic 

transition, with the adoption of a new Constitution allowing for parliamentary and 

Presidential elections later that year. The formation of a new, inclusive government in 

February 2015 marked another crucial milestone (OECD, Policies, B. et al., 2015). 

Nowadays, despite the persistent concerns about the effects of democracy and the new 

trends, the vast majority of Tunisians continue to say that Democracy, whatever its 

problems, is the best system of government for their country (Robbins, M., 2017, pp. 

80–89). As the Tunisian case suggests, Arab people are responding mainly to 

developments at home rather than to wider regional factors. 
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After Arab Spring‟s outbreak, Tunisia‟s old model of economic development brought 

strong growth for a time, but it stored up problems for the future. One of these is 

considered the high youth unemployment (25.2%) as we will see below and stark 

regional inequalities, in particular, sowed the seeds of social unrest which ultimately 

gave rise to the political transformation we have witnessed since 2011 (ibid). 

We cannot ignore the fact that in Tunisia in 2015, unfortunately there were two of the 

strongest terrorist attacks (Bardo and Sousse attacks) which stroke at the heart of the 

country‟s tourism industry13
. 

Travel and Tourism play a pivotal role in the country‟s economy generating over 15% 

of its GDP at around US$ 7.4 billion and supporting nearly 14% of total employment 

(ibid), till 2015. 

5.1 The economy in Tunisia and the recent trends  

In general, the economic system ruling the Arab countries is characterized by many 

informalities and strong political control over the economy mainly from the regime 

and the business elite. A symbiotic relationship developed between political rulers and 

the socially dominant businessmen through networks of patronage (Sika, N. M. and 

Sika, N. M., 2017, p.47). 

In oil-exporting countries such as the Saudi Arabia, Qatar and the UAE, the dominant 

economic model is the rentier state model which formulates the powers. Under this 

construct, states which have access to different sources of rent are able to establish the 

regimes‟ legitimacy through their redistributive role (Luciani, 2007).   

. 

But in the other Arab countries such as Tunisia, Egypt, Lebanon, Algeria and 

Morocco do not have significant rent systems so these states have been dependent on 

less reliable revenue sources, like foreign aid, migrants‟ remittances and private 

investments. Therefore, they are much weaker and more vulnerable to economic 

shocks than oil-exporting rentier countries (Sika, 2017, pp. 43–67). 

The regimes of these countries do not have access to much wealth but they have been 

able to intervene in the liberalizing economy through economic incentives and 

distribution of patronage and privilege for the business elite (ibid). 

                                           
13 https://www.wttc.org/media-centre/press-statements/2015/terrorist-attack-in-tunisia-26-june-2015/ 
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5.2 Tunisia in figures  

Table 5.2.1 
Source: Euromonitor International,Tunisia14  

 
 

GDP Growth decelerated to 0.9% in 2015, compared to a forecast of 3% at the 

beginning of the year. This was largely a result of the negative economic impact of 

the terrorist attacks of that year-particularly on Tourism, the transport and the 

investment. 

In 2016, GDP growth reached 1.0%-significantly less from the initial target of IMF‟s 

programme that was the 2.5%.  

For 2017, Tunisia expects a moderate acceleration in GDP growth up to 2.3%, 

assuming that ongoing government‟s reforms help to attract foreign investments and 

foster exports and a social stability is maintained, helping to avert the frequent 

production stoppages seen in recent years (European Commission, Background Note 

2017, p.3). 

Table 5.2.2 

Youth Unemployment Rate 

Source: International Labor Organization15 

Youth Unemployment 

Rate (countries N.A.) 

Total 

(%) 

Morocco 19.9 

Algeria 

 

37.6 

Tunisia 

 

25.2 

Libya 

 

48.7** 

Egypt 37.6 

 

                                           
14 http://www.euromonitor.com/tunisia/country-factfile  
15 iLO‟s data:https://www.ilo.org/ilostatcp/CPDesktop/?list=true&lang=en&country=DZA. 

**ILO data for Libya updated till 2012. 
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The advent of the Arab Spring added pressure to unemployment rates and specially to youth 

unemployment  in most North African countries, given the slowdown in economic activity in 

the most affected countries and the slowdown in the economic growth of major OECD and 

non-OECD economies (OECD, Economic Outlook, 2011) . The only solution seemed to be 

Tourism sector. 

 
Chefchaouen, Tunisia  

Table 5.2.3. 

Source: WTTC, Travel & Tourism Economic Impact, Tunisia (2016) 

 

 

 

The total contribution of Travel and Tourism to GDP (including wider effects from investment, the 

supply chain and induced income impacts) was TND 10,772.2 mn in 2015 -12.6% of GDP and was  

expected to grow by 0.9% to TND 10,674,8 mn -12,1% of GDP . There is also a forecast for rising up 

be 2.3% by 2026. 

 

Table 5.2.4. 

Source: WTTC, Travel & Tourism Economic Impact, Tunisia (2016) 
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Travel and Tourism generated 185,000 jobs directly in 2015 (5,3% of total employment) and 

this includes employment by hotels, travel agents, airlines, and other passengers 

transportation services. It also includes restaurant and leisure industries directly supported by 

tourists.  

 

 

Table 5.2.5. 

Source: WTTC, Travel & Tourism Economic Impact, Tunisia (2016) 

 

Table 5.2.6. 

Source: WTTC, Travel & Tourism Economic Impact, Tunisia (2016) 
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5.2. Society  

In general terms, in many regions of MENA, developmental projects and services 

mainly in rural areas have been neglected. For instance, rural populations in six out of 

the twenty-two Arab countries including Egypt, Syria, Morocco and Tunisia (Jordan, 

Yemen included) constitute 53% of the overall population and yet they share of 

poverty is up to 74% ( Sika,2017,p.53). 

In Tunisia, rural poverty is five times higher than the rates in urban areas. As we also 

saw, the problem of high youth unemployment is persistent from 2009 up today.  

However, the rising inequality between the rich and the poor, a high level of social 

exclusion, the concentration of wealth, are still characteristics reflecting the Tunisian 

society as well as the most of the Arab world (ibid). 

Let us not forget that in Tunisia as well as Egypt, Algeria and Morocco protests were 

mostly for socioeconomic reasons and have been largely separated from the political 

protests for some time (ibid, p.60). 

At the same time, countries like Tunisia which have undergone the first waves of 

uprisings have not changed the structure of their economy and they are considered to 

have enacted only minor measures like increases in public sector wages and some 

subsidies to reduce social discontent (ibid, p.63) and inequalities. 
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5.3 Tunisia‟s prospects after the Arab spring  

 

After the elections held in Tunisia, the party of the al-Nahda (Rashid Ghannoushi) 

won and an important economic policy was promoted in order to facilitate foreign 

direct investment (Sika,2017, p.65). 

According to its economic advisory board, foreign aid should be used to develop 

infrastructure programmes, upgrading agricultural productions and increase economic 

exchange between Tunisia and the northern Mediterranean economies (ibid). 

A statement of the former president of Tunisia, Rashid Ghannoushi, was the country 

was facing the challenge of battling corruption, develop transparency and of course 

enhance foreign direct investments and reinstituting Tourism (ibid) which still 

remains the main source of income of Tunisia.  

For instance, a related example is that the party of al-Nhada claims for the Personal 

Status Code (which forbids polygamy) but at the same time calls for “traditional 

values” (Schraeder, et al. 2017, p.18) 
 and many wonder what could this mean as 

Islamists‟ statements in favor of the applicability of sharia and desire to ban alcohol 

and tourism (a major source of the country‟s income) have led to turbulent counter 

campaigns by secular groups (ibid). 

In reality, Tunisia from 2011 and then, has conducted extensive talks with 

international institutions for the promotion of its economy. 

Nowadays, the European Commission, on behalf of the EU, has adopted a proposal 

for a decision providing MFA up to 250 million to Tunisia in the forms of loan. More 

specifically, the assistance is indented to support the Republic of Tunisia deal with the 

economic impact of the political transition following the “Arab Spring”, regional 

unrest (particularly in Libya) affecting the Tunisian economy and the impact of the 

week global economic environment which has contributed to slowdown in growth and 

generated large external and budgetary financing gaps (European Commission, 

Background Note, 2017, p.2). 

The most crucial change is that Tunisian economy has been particularly detrimental 

to tourism, one of the countries‟ leading sectors (ibid). 
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Additionally, because of the two terrorist attacks, Tourist arrivals in the country fell to 

5.5 million last year (2016), the lowest in decades and after several European tour 

companies and cruise operators suspended operations16
. 

According to the macroeconomic framework agreed with EU and the IMF for the 

imminent recovery of the country some key structural reforms needed in Tunisia 

include: 

 Reforming public institutions and modernizing public administration. 

 Progressing with energy subsidy reform while strengthening social safety nets. 

 Strengthening public financial management and transparency efforts, including 

through enhanced anti-corruption initiatives. 

 Improving the business climate, including the adoption of a new legislative 

framework for investment (European Commission, Background Note 2017, p.6). 

 

In conclusion, we could cite some suggestions regarding EU or US intervention in 

popular tourism destinations like Tunisia or Morocco and Egypt (Tunisia and Egypt 

are already quite more stable), such as: 

 Increase the security in top touristic destinations in the region (like Tunis, 

Cartagena and Casablanca etc.)  

 Convert the region to top youth destination, looking into the alternative tourism 

demands like: cultural activities, music and festivals in different landscapes like in 

the desert, nature, hiking, trekking etc) by absorbing in this way also youth 

unemployment in the region. 

 Obtain lower prices with the airlines and the tourist offices. Or even, 

 funding more European Voluntary programs of combining long length tourism 

with supporting locals social NGO‟S. 

 

 

 

 

                                           
16 http://www.reuters.com/article/us-tunisia-tourism/after-islamist-attacks-tunisias-tourism-struggles-

idUSKCN0ZB0B8. 
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6 THE MEDITERRANEAN COUNTRIES & THE CHALLENGES IN THE 

POST-ARAB SPRING PHASE: WAYS OF RESTORATION OF 

TOURISM‟S   DESTINATIONS   AFTER THE  CRISIS 

 

As the situation was illustrated so far, the Arab uprisings received intensive coverage 

(Avraham, 2015, p. 224) and had a negative effect on tourism mainly in the MENA 

region.  

Speaking about the post Arab Spring period in our days, not in a political sense 

because whether it was or remains a Spring, is still under question but in the sense of 

a recovery of many countries of the Mediterranean, especially of NA‟s countries, 

ruled by inequalities all the previous years, it is better to present some of the crucial 

challenges that the Mediterranean faces in the time and can affect in a direct way the 

field of Tourism as well as  the restoration of tourism destinations which were hurt 

from the crisis. 

It is important to highlight that all the factors mentioned in the first chapter (unit 1.2) 

and which can influence or even shape tourism flows, can now be fully understood 

and be visible, taking into account the crisis of Arab-Spring and its spillover effect to 

the Mediterranean region.  

As we shall see below, there are some very important strategies, polices as well as 

institutional tools which can bring recovery to this Mediterranean mosaic, especially 

regarding Tourism but not exclusively,  meaning that relations, diplomacy but also 

necessary processes among different tastes, need to  be activated under the 

circumstances.  

6.1 Challenges after the Arab Spring: the security factor and the institutional tools  

 The Arab Spring in 2011, by questioning authoritarianism, influenced the perception 

of what is recognized as a security problem and who can define it (Bauer, 2017). 

The main challenge is considered the security force in the area and that nearly every 

political domestic problem can “be politically given a spin to become a security risk” 

(ibid). 

The Arab Spring   is linked to the changing security situation of the Mediterranean but 

maybe not with a direct way in all its countries.  
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 Nevertheless, it emphasizes the need of democracy and civil rights (ibid) and that 

could be considered as the great bet, in the coming years.  

The security factor as it is already mentioned above is a crucial factor contributing in 

attracting investments, progress and of course in the development of tourism in the 

economy of a state. To be realistic, the increased jobs, spending and wealth that 

tourism has with no doubt brought to the Mediterranean coast, has to be balanced 

against its associated problems (Bramwell, 2004). 

To proceed, some problematization is presented around the activation of cooperation 

among European and non-European Mediterranean countries in order to surpass crisis 

such as the Arab Spring which already “hurt” in a way, part of the core of 

Mediterranean basin. 

During the last decades, the EU has been the more active part in defining its interests 

and their relevance for the security dimension. It has developed a multifaceted 

security concept that mainly relies on legal tools and financial aid to influence the 

partners and a minor role to military action. On the other hand, the Southern 

Mediterranean countries have maintained a more traditional concept and military 

security (Bauer, 2017, p.4). 

The beginning of a structured Mediterranean policy is located in 1995, to the 

Barcelona Process including a –three fold task (ibid): 

i. A political and stability basket; to create a common area of peace and security 

by political and security dialogue. 

ii. An economic and financial basket, aiming at a zone of prosperity through an 

economic and financial partnership and a gradual establishment of a free trade 

area. 

iii. A social, cultural and human rights basket: approach people aiming at 

understanding between culture and civil society.  

After almost a decade, this ambitious idea of a Mediterranean cooperation through 

a CSCE (Commission on security and cooperation in Europe) was renounced due 

to meager results in all dimensions (ibid) including undesirable results from the 

long-anticipated “third wave” of democratization and rule in the Arab world, the 

undermining resolution of the Palestine conflict in the whole process, the enduring 

prosperity gap between the northern and the southern partners and the poor results 

of a southern free-trade area build up obstacles in economic cooperation. More 

specifically, The Agadir Agreement, a free –trade agreement intending to 
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encompass all southern Mediterranean countries to boost the south-south –Trade 

remains up to the present a torso of Morocco, Tunisia and Egypt (Wippel, 2005). 

As far as the third basket, sporadic actions were implemented so far related to 

cultural educational or migration issues through the cooperation of Mediterranean 

Universities and the launch of the Erasmus work program (Philippart, 2003, pp. 

201-220). 

At that point, is very important to note that for providing Mediterranean security 

structure, the multilateral and multidimensional security approach of the 

Barcelona Process appeared to be a dead end (Bauer, 2017, p.4.). Its broad idea of 

regional cooperative security, reaching from conflict resolution to people-to-

people dialogue, left the real results far behind the ambitions (ibid). . 

 

After several years, still remains a great challenge whether it comes to Euro- 

Mediterranean Partnership (EMP), Euro-Mediterranean Neighborhood Policy 

(ENP) or the Union for Mediterranean (UfM) in 2008, or any other institutional 

tool for activating the Mediterranean region to build a common sense of identity. 

In a more optimistic point of view, such a scheme in the future may work under 

the circumstances of succeeding better policy reforms, building a new more 

interactive neighborhood status among the Mediterranean partners, normalizing 

the Euro-Arab partnership taking into consideration the special characteristics of 

civilizations, people, ethics, government and landscapes of the MENA region 

bringing the multiple shores of the Mediterranean together.     

The effort to be close cooperation and maintain confidence among states ruled by 

deep heterogeneity, it must be so well-developed in the future, contributing in a 

common culture of safety which won‟t be undermined by any individual power 

and act as a mechanism for reconstruction and redesigning of peace regimes 

assigned to the area of Mediterranean, in particular in South Mediterranean region 

after having determined which new political alignments will emerge from the 

Arab transition. 
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6.2. Restoring popular destinations and recovering Tourism: the marketers‟ view  

According to the marketers or the associations involved in the field of tourism, a 

“multi-step model for alternating the place image” was used to revive tourism and 

restore image of their countries during the Arab-Spring (Avraham, 2015, p. 225) in 

the MENA region. 

By the term “marketers” we are referring to government officials or those who are 

approved by them and take part in a country‟s tourism promotion such as Tourism 

Minister and employees of the ministry, heads of national tourism boards, those of 

charge in the national tourism websites and the advertisements as well as PR 

campaigns, approved and published by the national tourism boards (ibid, p.226). 

In January 2013, Casa Árabe and the World Tourism Organization (UNWTO) had 

jointly organized a high level discussion forum on Tourism in the Middle East and the 

North Africa (MENA) region17
 concerning the future prospects of tourism in the 

context of the Arab Spring, as well as on measures taken and possible strategies to 

recover and boost the sector. 

More specifically, to deal with crises in Tourism and negative images resulting from 

the Arab Spring‟s up-risings and the demand for political and social change, the 

marketers of  the MENA region have developed three types of strategies focused on: 

source, message and audience (Avraham, 2015, p.
227). 

These communication strategies are used by organizations, groups in cooperation with 

governments for destinations, seeking to repair their image after various kinds of 

crises. Organizations and groups can restore their image by promising to change 

overnight, apologizing, assigning blame, or taking responsibility for a crisis or 

problematic event. Events such as terror attacks, civil wars, mass demonstrations or 

political instability can damage a destinations' image and tourist numbers (ibid,p.225).  

The great challenge under these circumstances is to re-promote a destination‟s beauty, 

services and infrastructures as well as to soften the “hard” image of a place and finally 

achieve a positive one. 

According to the experts, this process can take several years in order to have the 

desirable results. Therefore, the expansion of the image restoration field is needed in 

order to supply a model to help destinations suffering from negative events and 

imagery, such as “the multi-step model for altering a place‟s image. Abraham and 

                                           
17 http://middle-east.unwto.org/event/high-level-discussion-forum-strategies-recover-and-boost-tourism-mena-

region. 
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Ketter‟s (2008)  claim that such a model, is a holistic model used to restore the 

positive image of a destination (Avraham, & Ketter, 2008,p.188). 

But which is the concept of this model? A “multi step model for altering place image” 

is strongly linked in four types of tools: 1) advertising components like slogans, 

visuals or texts, 2) press interviews with officials and marketers, 3) official media 

policy adopted  government decision-makers and marketers 4) marketing initiatives 

such a organizing festivals or cultural events (Avraham,2015, p. 226). 

Of course, social media and web tools such as face book, twitter and YouTube are 

now involved in this effort.  

Arab uprisings had a significant impact on economic activity in the area and one of 

the most immediate effects was a sharp decline in tourism to most of the countries in 

the Middle East. To be specific, according to the Arab Tourism Organization, the 

Arab tourism sector recorded a $15 billion loss as a result of the Arab Spring and the 

loss of 10 million tourists (ibid). In 2013, the number of tourist began to slowly 

increase at least for some of the countries in the southern Mediterranean (UNWTO, 

2014). On the opposite, in regions like Syria (or Libya) because of the war, Tourism 

ceased to exist.  

In our days, some countries have “changed their target audience; run recovery 

campaigns reduced taxes and promoted new types of tourism”(Al-Hamarneh, 2013). . 

What the Arab Spring or similar upheavals or even attacks might have taught to the 

marketers is facing new challenges about how to keep the tourism flow (Avraham, 

2015, p. 226). 

Security and stability are the “magic” ingredients for new investments,innovative tour 

programs(Al-hamarneh and Steiner, 2017, pp. 173–182), for attracting people and 

restoring the familiarization of the “Westerns” with the South East Mediterranean, as 

a preferable exotic tourist destination. 

The strategies of tourism development in the Arab world must be seen in the context 

of international and regional politics, security and stability issues as well as in the 

context of social development and economic growth in  the MENA region (ibid). 

For instance, “Islamic tourism”  is considered as concept by the marketeres that  has a 

chance to succeed only as a part of multiple concepts for tourim developments. Intra-

Arab and Intra-Muslim tourism may indeed contribute to stabilize the national 

tourism industries (ibid) . The cultural concept or the religious one (related to regious 
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tourism)  may play a poisitive role and be the primal option for the choice  of a 

tourism destination. 

 

To conclude, International tourism will continue to face numerous crises and 

problems as long as militarism or violence may dominate in these regions. 

After all, historically, crises can also create opportunities and reinforce some 

recreational activities, open up new branches and roads for economic activity, with 

new products that shape the new routes of the tourism economy (Bouneau, 2014) but 

far beyond economic indicators, job creation, dividends and foreign currencies, 

Tourism is considered as one of the most important “living and breathing” forms of 

inter-cultural dialogue (Al-hamarneh and Steiner, 2017). 

Finally, the real assessment of the importance of tourism for Mediterranean 

economies and the prosperity of their nations requires more than the special 

characteristics of an exotic destination, its infrastructures, the sea the place‟s 

transport. It requires a powerful strategy combining international relations and 

interest‟s balance among the different Mediterranean states with security, safety and 

stable conditions not only to generate new investments in tourism sector but also to 

please tourists‟ preferences and their feelings about a Mediterranean identity as an 

historical and cultural heritage that does not separate but in contrary, unite the people 

by its borders. 

 

 

 

 
 

Sidi Bou Said ☆Tunisia☆ 
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